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As a Partner of Dataiku, we are committed to helping you grow your most valuable relationships with prospects and customers. 
This guide details how Dataiku Partners should present Dataiku when talking about the product or the company with their 
customers or when developing written joint marketing materials.

We developed this guide primarily to ensure that Dataiku is being properly represented (i.e., true to our product offering and 
brand) in these conversations and in written material, but we also hope that it makes it easier for you — our Partners — to work 
with us, to start the conversation, and to answer any questions that might come up during the course of your discussions about 
Dataiku.

We ask that you: 

1. Discuss the creation of collaborative marketing materials with your Dataiku contact and obtain the approval to proceed.
2. When creating collaborative marketing materials, you refer to this guide.
3. Please submit your final material to your Dataiku contact as specified for final approval before it is published/released.
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Forward/Purpose 
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Logos & Badges
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Approved Dataiku Logos
You can find the Dataiku logo in all formats here. 
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https://drive.google.com/drive/u/1/folders/1HeMXQHCH53xE7wOZlwFVonekX0hG6KKC
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If needed, the Dataiku logo can be 
combined with a partner logo using a 
“+” between the two. Make sure the two 
logos have a similar size and readability. 
Use the latest version of the logos - do 
not use low resolution logos. 

As our main logo is horizontal, try to pick 
a partner logo version that is horizontal 
too. 

You can find the Dataiku logo here. 
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Logo Lockup with Partners
Using both of our logos together

[Insert Partner Logo Here]

https://drive.google.com/drive/u/1/folders/1tVWMdYEyp7fBcEHIrTDxSbHtYCqeZHAY
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Adding your logo to Dataiku eBooks
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Dataiku Partner Network (DPN) Badges

● The Dataiku Partner badge is composed of the Dataiku logo,  noting our partnership 
together, and the level of partnership your company has achieved (ex: premier) 

● The Dataiku team will share your badge with you at the beginning of each fiscal year, or when 
you move tiers

● Do not alter the logo in any way except to scale it proportionally

● Do not rotate or change the angle of the logo

● The badges only come in one color scheme, as shown. Please use on a plain white or dark 
background

Things to know: 

When to use:
● Badges can be used for cobrandable assets and any mention of our partnership, but as the 

Dataiku logo. 

● This includes but is not limited to our joint webpage, ebooks, solution briefs, and more
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Dataiku Brand Messaging 
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“Everyday AI, Extraordinary People”
Dataikuʼs tagline captures its vision for the future of the way that 
the employees of an enterprise work with its data. It is a future 
where the use of data, machine learning, and AI is so ubiquitous 
that it becomes a part of our everyday lives, in the same way 
that we turn on a lightswitch without thinking about the long 
history of invention and the vast technical infrastructure that 
enables the electricity to flow reliably and safely to the LEDs in 
the bulb. At the same time, the tagline highlights the people 
using technology for productive and, sometimes, 
transformative purposes. They're the stars of the show, while 
the technology, as incredible as it is, is simply the right tool for 
the job. 
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Dataiku Tagline



©2023 DATAIKU INC. [ 11 ]

Dataiku Preferred Company Messaging 

Dataiku Description: 

● One line: Dataiku is the platform for Everyday AI, enabling data experts and domain experts to work together to build AI into their daily operations.

● 50 words: Dataiku is the platform for Everyday AI, enabling data experts and domain experts to work together to build AI into their daily 
operations. Together, they design, develop and deploy new AI capabilities, at all scales and in all industries.

● 100 words: Dataiku is the platform for Everyday AI, enabling data experts and domain experts to work together to build AI into their daily 
operations. Together, they design, develop and deploy new AI capabilities, at all scales and in all industries. Organizations that use Dataiku enable 
their people to be extraordinary, creating the AI that will power their company into the future. 

More than 500 companies worldwide use Dataiku, driving diverse use cases from predictive maintenance and supply chain optimization, to quality 
control in precision engineering, to marketing optimization, and everything in between. 

Approved company statistics 

● Current customer count: More than 500
● 150+ Forbes Global 200 Customers (Sept 2022)
● 95% customer retention rate with Forbes Global 2000 customers (Sept 2022) 
● Many of the worldʼs largest enterprises are Dataiku customers, including GE Aviation, Unilever, Merck, Standard Chartered Bank, NXP and 

Sephora

https://www.dataiku.com/press-releases/daniel-brennan-clo/
https://www.dataiku.com/press-releases/daniel-brennan-clo/
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DO
Talk about Dataiku both as the company and the product. 

Make a clear and unambiguous distinction between your 
solutions, products and/or services and Dataikuʼs when 
developing joint marketing materials.

Talk about what Dataiku does well rather than about what other 
platforms or tools donʼt do well.

Submit Dataiku-related external marketing materials (including 
social media, collateral, presentations, PR, or advertising)  to an 
alliances manager for review and approval prior to publication.

Keep it simple and to-the-point when describing Dataiku as a 
company and a product.

Use Dataiku marketing content from the source (like our 
website) whenever possible.

DON’T
Use “DSS.”

Use ambiguous language to describe your product/solution vs. 
Dataikuʼs product/solution.

Actively pit Dataiku against other products.

Use reviews about Dataiku from multiple analysts together (e.g., 
Forrester and Gartner).

 Issue a press release or other written material mentioning 
Dataiku without express written permission.

Mention customer references in any public communication 
without Dataiku approval (even if company names are on the 
Dataiku website). This is ESPECIALLY important in the context of 
press releases, unless you have a formal agreement from the 
customer reference. 
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High Level Dos/Don’ts of Writing & Talking About Dataiku
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Dataiku Platform 
Messaging 

[ DATAIKU CONFIDENTIAL ]



©2023 DATAIKU INC.

What does the Platform Do?
The Dataiku product is a single platform whose many features 
alleviate the pains that the individuals, teams, and executives 
face when building AI into their business processes and 
operations. The value that Dataikuʼs product delivers is through 
the combined support of three pillars: 

1. Democratization, whereby the work of developing and 
using of AI is shared among people with different and 
valuable skills and expertise; 

2. Acceleration, whereby the time needed to realize value 
from AI is dramatically reduced; and 

3. Trust, whereby organizations can maintain confidence 
in the many more AI products being developed by 
many more people. 

Who is Dataiku For?
Dataikuʼs founding vision is to develop the platform that brings 
together individuals with a wide range of skill sets and from 
teams across the organization. Dataiku thus appeals to and 
provides value to a wide range of people with different skills, in 
different departments, and throughout their company 
hierarchy. This is by design and it remains the most salient 
differentiator relative to the current competitors. 

The usage patterns of these different personas will naturally be 
very different. Data experts are more likely users of code-first 
features in Dataiku, while domain experts are more likely to 
prefer a no- or low-code experience. Front-line employees will 
tend to be the ones building data projects and generating 
models and insights, while their managers, directors and 
executives will tend to perform project and program oversight 
using Dataikuʼs governance features.
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Who/What is Dataiku For?
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Dataiku enables a far wider range of people to 
contribute to the development and use AI within 
the enterprise. Dataiku is designed to provide both 
data experts and domain experts with the 
appropriate tools for them to contribute to the 
development of AI in their organizations, all in an 
environment that meets the needs of their 
colleagues in IT Operations. It is not enough to 
simply enable individuals with similar backgrounds 
to work together, with data scientists collaborating 
in one set of tools, and business analysts 
collaborating in another. Organizations must bring 
all of the different people together who have 
relevant input. This includes, of course, the data 
science and machine learning experts, but also 
must include the individuals who are experts in 
their fields, be they actuaries, marketing analysts, 
or shop-floor technicians. 
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Platform Value Proposition
The Dataiku product is a single platform whose many features alleviate the pains that the individuals, teams, and executives 
face when building AI into their business processes and operations. The value that Dataiku’s product delivers is through the 
combined support of three pillars:

Democratization: Acceleration: Trust:
Dataiku accelerates the development of AI 
capabilities within an organization. At the individual 
level, common steps go more quickly thanks to 
Dataikuʼs highly intuitive and visual interface. At the 
team level, collaboration goes more smoothly as 
team members collaborate in a single, shared 
environment. For specific use cases, teams may use 
plug-and-play Dataiku Solutions to deploy 
full-fledged AI solutions in hours rather than 
months. Finally, at the organizational level, the 
progress towards Everyday AI is accelerated by the 
ability to continually build on the successes of one 
team and diffuse them throughout the 
organization, building a persistent culture of AI 
development, deployment, management, and 
reuse.

Dataiku enables organizations to develop AI 
capabilities that they can trust. At the most basic 
level, the development of AI projects in Dataiku is 
self-documenting, with a visual lineage of where 
the data comes from, how it is transformed, and 
where it goes. At a higher level, Dataiku provides 
explicit functionality to govern the company-wide 
efforts to build and deploy AI. Finally, by involving 
individuals who will be the beneficiaries of the AI 
projects in their development, the outcomes are 
more easily accepted into well-established domains 
and business practices. 
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PR, Blogs & Content 
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General Guidelines
We generally do not do joint PR around the announcement of a 
partnership alone (i.e., “Dataiku Partners With XYZ”).

We will consider joint PR that is based on a specific story, a customer 
use case, a project, etc. 

Specific how-to

Topic approval: Talk to your Dataiku contact about the PR you would 
like to do. 
• Drafting: If the subject of the press release is approved, write a first 
draft (we prefer Google Docs or similar so we can edit together). 
• Editing: The Dataiku team will review the draft and make any 
necessary changes.
• Publishing: Before publish, you will have the opportunity for the final 
OK, and both sides agree on a go-live date.
• Promotion: Dataiku will handle posting the PR on the Dataiku 
Twitter, LinkedIn, Facebook accounts (IF RELEVANT). It will also be 
added to the PR page. 
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Press Release Guidelines
You can find Dataiku press releases here.

SUBMIT YOUR PRESS RELEASE ANNOUNCEMENT HERE 

https://www.dataiku.com/company/news/all-press-releases/
https://www.dataiku.com/company/news/all-press-releases/
https://airtable.com/shrXw1JG63NkbUqH2
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Dataiku Blog/Content Opportunities

At Dataiku, we publish regularly (4-5x per week) on our corporate blog in addition to a regular cadence of long-form content (white 
papers, ebooks and guidebooks). We are also very active on LinkedIn, Twitter, and Facebook.

We're always happy to have guest bloggers (especially our partners!), and weʼre even more happy when you want to be a part of our 
longer-form content (like writing a short feature as part of a larger white paper or guidebook). 

Here are some good examples:

● This feature in our Trends eBook Guidebook.
● This blog post that supported a specific use case.

https://blog.dataiku.com/
https://www.dataiku.com/resources/whitepapers/
https://www.dataiku.com/resources/whitepapers/
https://www.linkedin.com/company/dataiku/
https://twitter.com/dataiku
https://www.facebook.com/dataiku
https://pages.dataiku.com/2023-trends
https://blog.dataiku.com/confinements-and-curfews-whats-the-impact-on-mall-attendance-a-case-study
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Dataiku Blog Creation Details
12 available 

● Contribute to the Dataiku blog with an original piece of content. 
● Benefit from organic promotion on Dataikuʼs social media channels.

General Guidelines

1. Dataiku has one slot per month reserved on the blog for partner contributions 
— Dataiku will propose an available slot.

2. If you have an idea for a topic, you can propose it; if not, Dataiku will suggest 
some hot topics to write about for you to choose from.

3. Draft is due two weeks before target publish date.
4. Back-and-forth edits/comments on the draft until one week before publish 

date.
5. Dataiku reserves the right to edit for style, grammar, etc.
6. Unless there are images provided, Dataiku will choose appropriate images to 

accompany the blog post.
7. Final link provided upon publish.

Process

IMPACT / REACH

LOW HIGH

REQUIRED EFFORT

LOW HIGH
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Dataiku eBook Feature Creation Details
By Invitation 

● Contribute to a Dataiku ebook with a standalone feature article.
● Have your logo included on the cover and in Dataiku-lead paid/organic promotions.
● Exclusive partner access to joint promotion.

General Guidelines

1. Dataiku presents opportunity for ebook contribution 3-6 months in advance of 
publication (potentially longer).

2. Rough topic, word count, and deadlines provided by Dataiku (generally ±1,000 words).
3. Partner submits more specific proposal (outline) for feature piece (to be approved by 

Dataiku).
4. Partner submits draft for review + headshots, bio; Dataiku reviews + proposes final 

edits.
5. Dataiku provides designed ebook sneak peek + promotional visuals for use before 

launch.

Process

IMPACT / REACH

LOW HIGH

REQUIRED EFFORT

LOW HIGH
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Joint eBook Creation
By Invitation

● Co-author an ebook with Dataiku.
● Have your logo prominently featured as an author on first page of ebook.
● Logo prominently featured in Dataiku-lead paid/organic promotions.
● Exclusive partner access to joint promotion.

General Guidelines

1. Dataiku presents tentative global content campaign roadmap for the year ahead — 
Dataiku + partner identify opportunity for joint global campaign (minimum 6-8 months 
in advance).

2. Stakeholder/author (one single point of contact)identified for partner.
3. Dataiku + partner agree on production timeline and roles/responsibilities that dictate 

the rest of the process.

Process

IMPACT / REACH

LOW HIGH

REQUIRED EFFORT

LOW HIGH



©2023 Dataiku Inc. dataiku.com contact@dataiku.com

Reach out to your Dataiku contact or email us at 
partnerships@dataiku.com

Still need help? 

https://www.linkedin.com/company/dataiku/
https://www.youtube.com/channel/UCSMqVwPTmerMiCaL_zKRjBw/featured
https://twitter.com/dataiku/
https://www.facebook.com/dataiku/
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Thank You

https://www.linkedin.com/company/dataiku/
https://www.youtube.com/channel/UCSMqVwPTmerMiCaL_zKRjBw/featured
https://twitter.com/dataiku/
https://www.facebook.com/dataiku/

